
Environmental Policy 2020 
 

Our commitment 
 

Jacqui Bonner Marketing and Management is committed to minimising the 
environmental impacts of our operations. 

 
To support our commitment, Jacqui Bonner Marketing and Management will: 

 

 Comply with all relevant environmental legislation and regulations. 

 Update, implement and annually review our organisations environmental policy. 

 Ensure oversight and review of our environmental policies, performance and the 

resources required to direct and implement the policy. 

 

 Communicate our environmental impact policy, progress and performance to clients, 

suppliers and contractors including via Jacqui Bonner Marketing and Management ’s 

external website and in formal reports. 

 

 Monitor and assess environmental risks and impact in internal strategic decision making, 

and ensure the unique perspectives, rights and experiences of such impacts on the lives 

of Aboriginal and Torres Strait Islander peoples are duly considered. 

 

 Purchase certified carbon offsets for our unavoidable emissions. 

 Maintain a supplier and contractor database that only do business responsibly and to 

raise awareness and embed environmental responsibility into the way we do business 

with a focus on reducing waste; reusing and recycling; reducing our carbon footprint; 

and using our skills for environmental impact. 

 

 Provide support, tools and technology for our suppliers and contractors to reduce their 
environmental impact. 

 

 Support environmental charities  

 

 Seek to reduce avoidable business travel  

 

 Reduce our consumption of resources, use resources efficiently and minimise waste. 

 Collaborate with our people, partners, suppliers, landlords and other 

stakeholders to promote improved environmental performance. 

 

 Consider environmental issues, energy performance and circularity options in 

the acquisition, design, refurbishment, location, management and use of 

buildings we operate in. 

 

 Seek to buy goods and services which are produced and delivered under conditions that 
minimise the impact on the environment and endeavour to engage with ethical suppliers 

 

 Implement waste management strategies that minimise waste and promote re-use and 
recycling wherever possible 

 
 

  


